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M ABSTRACT : The present study was conducted in rura and urban areas of Ludhiana district to
investigate the factors leading to conspicuous consumption and to examine the association between
sl ected socio-economic factors and conspi cuous consumption. Thefactorsincluded were: psychological,
sociol ogical, economic and brand association. The datafor the study were collected from 120 respondents,
60 each from rural and urban areas. Only those families were selected whoseincomewas Rs. ten lakhs or
more per annum. The findings revealed that urban respondents were indulging more in conspicuous
consumption to show off. A significant difference was al so observed among rural and urban respondents
See end of the paper for for economic factors like growth in disposable personal income, internet shopping and lower price for
authors’ affiliations luxury items. The results further revealed that education and occupation had significant correlation
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